
Altmetric institutional 
use cases and examples



ALTMETRICS IN	ACTION

REPORTING
• Analyze and share attention 

data with internal and 
external stakeholders

• Grant applications
• Funder reporting
• Impact requirements
• Reputation management
• Benchmarking
• Recruitment & review

SHOWCASING
• Highlight vital research
• Show impact on public 

policy and opinion 
• Recognizing early-career 

scholars and non-article 
research outputs

• Integration into researcher 
profiles and institutional 
repositories

DISCOVERY
• Track your research outputs 

in real-time & longitudinally
• Unearth conversations 

among new audiences
• Locate collaborators & 

research opportunities
• Identify key influencers
• Uncover disciplinary 

intersections 



Key Campus Partners:

1. Office of Faculty Affairs
2. University Libraries
3. Communications and Strategic 

Relations
4. Department Communicators
5. Chairs and Deans
6. Department IT and Support Staff

CU Boulder: Align with organizational goals and initiatives

Multi-tiered engagement approach including:
• Streamlined, targeted social media
• Coordination with Elements publication management
• Cross-promotion with ORCID
• Recognition/support of research department outreach efforts



Problem: The World Bank publishes hundreds of policy papers and 
reports each year, but struggle to know if they are reaching the 
right audiences and how they are being received and interpreted 
by the people that see them. 

Solution: The World Bank worked with Altmetric to set up tracking 
for all of versions of their published outputs, which are often 
hosted in several different places online. 

Result: Altmetric data offers transparency for their internal teams 
to better assess their reach, and ability to hone in on high-value 
engagement for reporting back to internal and external 
stakeholders, including general public.

Jose DeBuerba, Senior Publishing Officer, Head of 
Marketing at World Bank Publications

“The Altmetric data and reporting functionality 
provided by this platform enable us to track the 
influence of our work on public policy. This is 
incredibly useful insight into the real world 
application and value of our research outputs which 
we were previously unable to track.”

The World Bank: Understand reach & report value to stakeholders



LifeArc: Tracking biomedical 
research to maximize patient 

impact

LifeArc uses altmetrics to “identify groundbreaking 
science with potential for patient impact as soon as it 
is published. . .  We think that social media activity is 
one of the ways to be alerted to ground-breaking 
science. It is basically a “wisdom of the crowds 
approach” based on the assumption that if the science 
has the potential to make a great impact, then people 
will read it, share it and talk about it.” 

- Dr. Kerstin Papenfuss, Therapeutics Review Team Leader



• Michigan developed a 
Wordpress plugin for our 
API to showcase research 
on their websites of any 
age, from a range of 
disciplines, highlighting 
outputs that have received 
recent attention. 

• They can also 
longitudinally assess the 
impact of such efforts on 
readership and/or 
citations.

University of Michigan: Strategic Research Communication



Goals: 
• Build profile of the 

institution and its faculty
• Highlight outcomes of 

taxpayer-funded research 
to broader public

üMonitor altmetric data to measure effects of outreach 
efforts; learn from success stories

Duke University: 
Communications Office



Inter-American 
Development Bank: 

Use Altmetric to monitor 
effects of targeted 

marketing and social 
media efforts



National Physical Laboratory (UK): Use Altmetric data 
to identify early indicators of research impact



VU Amsterdam: 
Share evidence of societal influence



Share reach of published data alongside record



1. Citations in government policy

2. Research leading to advanced 
technologies adopted by municipal groups

3. Attention in interdisciplinary fields

University of Stirling: 
Altmetrics in grant applications as indicators of impact



UCL: Feedback loop for new modes of research communication

“I realized that when I put these blog posts up 
pointing to my research the downloads of them 
increased dramatically, from a factor of 100 in 
some places...Of course, you can’t know who is 
actually reading an article from downloads alone. 
But, the really interesting thing happened about 2 
years later when citations started to appear. It 
became clear that the articles that I had posted 
quite a lot online were the ones that other people 
had found and were citing.”

Dr. Melissa Terras, Director 
of UCL Centre for Digital 

Humanities



Include Altmetric data in your NIH Biosketch

• Share evidence of academic attention, practitioner 
influence, and engagement with the general public

• Incorporate examples of high-profile or influential 
Altmetric attention in the conclusion of your Biosketch
Personal Statement

• Highlight news mentions that indicate impact on public 
awareness, important policy citations, or examples of 
your research influencing clinical practice



UBC: Custom analysis by therapeutic area


